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HFemvertising Facts

fem.ver.ti.sing (n)

Advertising that employs pro-female talent, messages,
and imagery to empower women and girls.

survey insights

WE ASKED 4K PEOPLE WHAT THEY THINK ABOUT PRO-FEMALE ADS.
WOMEN AND MEN DO NOT ALWAYS AGREE.

97%

of women think ads

impact how society
views them

(90% of men agree)

82%

of women want to see real

women in ads

(just 65% of men agree)

62%

90%

of women believe ads

that show women as
sex symbols are harmful
(just 65% of men agree)

53%

purchase because
they like how women
are portrayed in a
brand’s ads

64%

83%

think any brand
can authentically
enter the pro-female
ad space

47%

shared a TV or
print ad with a
pro-female
message

60%

of women believe it is
important that people who

say ads have been
more inclusive of

of women believe they
do not see people like

themselves in ads
(67% of men agree)

create ads are diverse
(just 49% of men agree)

gender, race & sexuality
in the past year

BRANDS THAT WOMEN THINK

are doing it right

YOU HAVE A

HUGE IMPACT

ON SOCIETY.

TAKE YOUR
RESPONSIBILITY

sertously!

ANY KIND OF
STEREOTYPE -
GENDER, RACE,
SIZE, AGE - IS

a huge
turnoff.

always

COVERGIRE

olay

WOMEN'’S ADVICE TO

brands

2 3 4

THINK ABOUT

the long

term effect
YOUR
ADVERTISING
HAS ON GIRLS
AND YOUNG
WOMEN.

HIRE
WOMEN.
LISTEN TO
THEM. BE

equals.
TRUST THE
OPINIONS
OF WOMEN.

PROVIDING
positive,

all-inclusive
MESSAGES
WILL ONLY

IMPROVE YOUR

BOTTOM LINE.

6

STOP
touching
up photos

AND SHOW
HOW
PEOPLE
REALLY

7

NOT ALL MEN
ARE “MANLY.”
NOT ALL
WOMEN ARE SEX
OBJECTS. KIDS
are smarter
THAN YOU
THINK.

8

FEATURE
WOMEN OF
all races
AND SKIN
TONES
DOING
AMAZING

LOOK. THINGS.

RESPONSIBILITY TO

the next generation

92% 63%

believe brands are
responsible for using
their ads to promote
positive messages to

women and girls

reason people like
#Femvertising is
it’s important for
younger generations
to see

of women think how
they are portrayed in
ads has a direct impact
on girls’ self-esteem
(80% of men agree)

Based on a term they coined in 2014 at Advertising Week, SheKnows Media
launched the #Femvertising Awards. They honor brands that are challenging
gender norms by building stereotype-busting, pro-female messages and
images into ads that target women. Now in its second year, over 150 brands and
agencies have applied and nearly 20K votes have been cast for the best ads.

@sheknows media
THE 2016

Congratulations to our 2016 winners: Bud Light (Humor), General Mills
(Wildfire), Girls Who Code (Next Generation), Organic Valley (Hatch Kids’
Choice), Pantene (Dadvertising), Red Elephant Foundation (People’s Choice),
Under Armour (Inspiration) and Women Not Objects (Social Impact).

FOR MORE INFORMATION, VISIT: FEMVERTISINGAWARDS.COM

SHEKNOWMEDIA.COM

Source: SheKnows Media Study on #Femvertising, September 2016 (3,822 responses)




